MAGAZINE OF THE YEAR (WEEKLY) – sponsored by Marley Eternit…
This year’s crop of magazine entries showed further signs of recovery. Despite scarce resources and investment in digital platforms, there is still an enormous pride in producing great print products. However recent news that some built environment titles may be moving to digital only is disappointing. Many still regard print as the best medium for conveying built environment characteristics and complexities. The judges hope this is recognized and that print will continue to coexist alongside digital platforms in some form. 
Building

Building continues to recover its former authority, breath and readability. It sets the agenda with its wide ranging and eclectic choice of subjects. It constantly challenges the industry to do better.
Construction News

Construction News has been busy campaigning and improving its look with a ‘new’ full-picture cover – signs of the recovery. Its LOVE LIVES campaign really impressed the judges. It raised more than £400,000 to help training organizations and preserve 200 much-needed apprenticeships.

MAGAZINE OF THE YEAR (NON WEEKLY) – sponsored by The Chartered Architects’ Company…
The judges were pleased to see that the number of entries had increased this year, including some new and small independent publications measuring well against the established titles, showing that more magazines in the market worthy of entering.

Construction Manager

Construction Manager continues to be a very strong magazine with a good range of interesting and challenging subjects, particularly investigations and current affairs, very suited to its broad readership.

Landscape

The judges were impressed with the very high quality and feel of the magazine, with a content well tailored to its readership. Also noted were its good photography and layout.
