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WINNER: EC Harris

CAMPAIGN: Transform your property assets
to improve your returns

AGENCY/DEPT: EC Harris Marketing
and PR team

BUDGET: £10,000-£25,000

“EC Harris delivered very impressive results from a clearly defined
campaign’, the judges commented. “The strong use of traditional
media was supported effectively by the use of newer channels to
deliver and spread the word.

“The campaign was an excellent example of how to support a
sector by successfully growing its business base — a stunning
performance” the judges said.
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HIGHLY COMMENDED:
Canary Wharf Group plc

CAMPAIGN: Launch of Level39 and

the diversification of Canary Wharf

AGENCY/DEPT: In-house Canary Wharf Group
Communications team and FTI Consulting LLP

BUDGET: Over £100,000

“This joint entry from Canary Wharf Group and FTI Consulting
showcased an effective working team ethic and strong story
responding to an attractive brief”, the judges said.“The campaign
clearly demonstrated how it was delivering the message with
successful results,” The judges particularly liked its use of a variety
of channels to get its message across to a clearly identified
audience.
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WINNER: BDP

AGENCY/DEPT: BDP’'s Communications Team
BAND: £75,001 - £100,000

“The BDP team’s cheerful use of social media, coupled with its more
traditional methods of communicating business demonstrated a clear
understanding of the tool kit available to get their message across — this
nudged them ahead of the competition” the judges said.

Attractive annual reports, fun exhibitions and the lobbying of the trade
press were impressive — so far so good - but it also makes the most of
opportunities the media world offers, such as nominating colleagues

for the BBC's Expert women programme, engineer Caroline Stassen won
through and is now on the Corporation’s roster of contacts for comment.

BDP’s digital footprint and passion for social media however showed the
most promise. Its steady collection of new Twitter followers impressed the
judges with its huge growth in web traffic from new territories, especially
India and China, even more so.

It landed the firm a UKTI award for Greater China raising Star Award shows
the team’s strategy in raising Global awareness has worked. The judges
were also impressed by the team’s plans to foster its own writers for its
annual review publications.
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WINNER: Four Communications
CAMPAIGN: Fab Four

AGENCY/DEPT: Four Communications

Four Communications team was slick, they talked a good game,
they were expert, they knew their subjects and they knew

the marketplace too. Most in the business of property, design
and construction would be familiar with the stories Four have
brokered this past year, such as the Admiralty Arch project and
the development of London Square.

While the methods used were traditional much of the team'’s
success lay in newspaper write up and trade title slots — but
the results were indisputable: 80 per cent client retention in a
notoriously fickle market and £350K revenue growth in a year.
“Who is going to argue with that’, the judges commented.

Sponsored by

Back to Main page <= Previous page Next page ==


http://www.buildingcentre.co.uk/home.asp
http://www.ibp.org.uk/

international building press

IBP Communication and PR Awards

Forum for the built environment media...

2013

WINNER: Tilly Shirlaw

AGENCY/DEPT: FTI Consulting

“Tilly Shirlaw is innovative in finding new ways to establish
relationships and to talk about her clients outside of the property
pages as well as in them” the judges said.

“Clearly able to demonstrate the outcomes of her work she
displays great confidence, gravitas and substance”, the judges
added.
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COMMENDED:
Emma Hammond

AGENCY/DEPT: FTI Consulting

“Emma Hammond has a great future” the judges exclaimed.

“She demonstrated skills across a wide range of areas of
communication, including pre-events marketing, media coverage
and branding and demonstrated a real understanding of these
areas”the judge’s added.
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WINNER: Rosie Cade

AGENCY/DEPT: Knight Frank
Residential Development PR Manager

“Rosie Cade demonstrated an impressive breadth of successful
communications across a wide range of sectors; increasing the
profile of her company’s work beyond its direct sector, adding real
value to her business’s bottom line. She achieved real successes in
gaining positive coverage of her company'’s key projects in 2012"
the judge’s commented.
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