
IBP	Digital	Service	of	the	Year	–	Construction	News	
	
At	the	beginning	of	this	decade,	CN	committed	to	transforming	its	digital	offering	to	provide	
not	only	news	but	also	unrivalled	insight	and	engagement.	

The	12	months	to	August	saw	CN	go	further	than	ever	before	in	bringing	users	the	most	
valuable	coverage,	driving	page	views	and	digital	engagement	to	new	heights.	

CN’s	page	views	increased	14	per	cent	in	August	2018	year	on	year,	reflecting	strong	growth	
over	the	12	months.	That	period	also	saw	13,000	new	registered	users	and	1,200	new	
subscribers	sign	up	online.		

Coverage	of	some	of	the	past	year’s	biggest	stories	illustrate	how	today’s	CN	takes	a	co-
ordinated	and	comprehensive	approach.	

Lakesmere’s	administration	in	November	2017	caught	many	by	surprise.	Following	our	
initial	report	of	its	collapse,	by	lunchtime	the	same	day	the	CN	team	had	put	up	an	analysis	
of	the	factors	involved,	a	data-led	biography	of	the	company,	and	an	illustrated	look	at	its	
seven	biggest	projects.	

The	result	was	sustained	traffic	that	produced	the	fourth	busiest	day	of	2017,	while	calls	to	
action	drove	significant	user	engagement	that	led	to	further	stories.	

Carillion	was	of	course	the	biggest	construction	story	during	the	12	months	to	August.	In	the	
48	hours	following	its	collapse,	CN	took	lessons	from	Lakesmere	and	raised	the	standards	of	
our	coverage	still	further.		

A	live	blog	kept	users	up	to	date	while	the	CN	team	spoke	to	Carillion	subcontractors	to	
reveal	the	extent	of	the	chaos.	This	was	backed	up	by	several	insightful	commentaries	and	
further	exclusive	revelations.		

The	day	of	Carillion’s	collapse	saw	twice	as	many	users	visit	CN’s	site	than	the	previous	high.	

As	well	as	breaking	news,	CN	has	also	used	its	digital	offering	to	investigate	business-critical	
best	practice.	Ahead	of	the	publication	of	gender	pay	gap	data	in	April,	CN	teamed	up	with	
Randstad	to	conduct	a	major	survey	of	women	in	the	industry.	The	stark	findings	were	
visualised	in	our	online	analysis,	which	also	served	to	engage	users	with	CN’s	Inspire	Me	
campaign	that	is	working	to	support	women	into	industry	leadership	roles.	

Inspire	Me	has	put	on	free	workshops	nationwide	to	discuss	barriers	facing	women,	all	of	
which	have	been	oversubscribed	through	our	dedicated	website	and	followed	up	with	
online	videos	highlighting	the	issues	raised.	

These	examples	are	testament	to	how	CN	uses	it	digital	service	not	just	to	promote	
headlines	but	to	deliver	essential	insight	for	the	industry	and	drive	agenda-setting	
campaigns	that	engage	our	audience.	

	

	



	

Links	to	three	examples	(also	PDF-ed	below):	

Lakesmere:	same-day	analysis	article	(plus	Daily	screengrab	below	from	the	day)	

https://www.constructionnews.co.uk/companies/administrations/why-is-lakesmere-group-
in-administration/10025001.article	

	

Carillion:	screengrab	below	of	our	dedicated	Carillion	landing	page	taken	24	hours	after	its	
collapse	–	current	iteration	can	be	viewed	here:	
https://www.constructionnews.co.uk/companies/contractors/carillion	

	

Gender	diversity	feature:	

https://www.constructionnews.co.uk/data/why-is-construction-still-holding-women-
back/10028772.article	

	

	

For	further	reference,	Inspire	Me	dedicated	landing	page:	
https://www.constructionnews.co.uk/events/inspire-me	
and	standalone	site:	
https://inspireme.constructionnews.co.uk/workshops	

	

		

	





Daily newsletter on the day




















	IBP Digital Service of the Year_statement
	IBP Digital Service of the Year_Lakesmere
	IBP Digital Service of the Year_Carillion
	IBP Digital Service of the Year_Gender

